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FACTORS CHOOSING ACCOUNTING OFFICE SERVICES SMALL AND
MEDIUM BUSINESSES IN NAKHONPATHOM PROVINCE
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Abstract

The purpose of this research was to investigate the factors influencing the
selection of office accounting services. Small and Medium Businesse-s in
Nakhon Pathom Province The research instrument was a guestionnaire, which was
collected from 385 questionnaires. Data were analyzed using percentage, mean,
standard deviation.

The research found that Small and Medium Enterprises in Nakhon Pathom
Province Mostly male. Age between 25 - 35 years old. Bachelor Degree in Accounting.
Experienced 8 - 14 years. Most of the businesses are trading businesses. The
registered capitat of the business is from 3,000,001 to 5,000,000 Baht. The duration of
business from 6 to 10 years by the authority to decide to use the service. Accounting
Office Most of them are shareholders or partners and use the accounting office to

make accounting. Factors Choosing Accounting Service Products The user agrees

most. The quality of the work has been satisfactory. Can meet the needs of ..

customers. Factors Choosing Accounting Service The price that the user agrees most.
Accounting services have clear rutes for thinking.Factors Choosing Accounting Service
The distribution channels fha’t users agree most is. Communication with the facilitator
is easy. You can also contact the accounting office easily. Factors Choosing
Accounting Service The marketing promotion that most users agree js. Service
providers provide advice and other services after accounting work.Factors Choosing
Accounting Service The person who most agree with the service is that the service is
focused on honesty. Can keep the confidentiality of the customer. Factors Choosing
Accounting Service The creation and presentation of physical characteristics. The user
agrees most. The property is spacious. There is enough parking space. And the
dressing_staﬁ?Factors Choosing Accounting Service Process The most agreeable user is
that the accounting office has supervised the progress of the work. And fix problems.

That happens to the job.

Keywords : Factors Choosing Accounting Service, small and medium business



